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How do we change this?



At least 50% of food waste
coul 1 be composted.

_\\V iste cooking oil is one of
the m @51 @@mm@n causes

can pollute up to 1 million
litres of water drinking
water.

We @@ @W‘ qway 1. _L1 nillion

3 million unopened
yoghurts each day.

Figure 2.12 Global Waste Treatment and Disposal
percent

" Composting W Sanitary landfill (with landfill gas collection)
Incineration = Open dump
m Controlled Landfill Other

I Landfill (unspecified) M Recycling

Retail
Manufacturing 2.5%
9.8%

Catering
18.1%

Households
69.6%



Greenwashing
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recyclable bottle

redesngned plastic,
recyclable as ever.
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What are brands doing?

OF CUSTOMERS
MADE A DONATION

> 1:20/1:49

deversible Barcode

REVERSING THE ENVIRONMENTAL IMPACT OF EVERY PURCHASE

LLLLLLLLL

Rising global consumption is one of the biggest threats to our planet. We're now buying more and
Wasting more than ever, with over 4 trilion Gallons. of industrial waste procLced each year. That's why
Ufe Nutriton—one of the workd's leading heath supplement brands—is devoted 10 protectng the
the sann customens

Fere's how & works,

e reversed. S0 for the frst time, two different barcodes 1o create &
rovorsiblo offect:
When Customens make & purchase and scan t as nommal, they pay B normal price. But f they tm the

i purer
Offsat the impact of every purchase.

o 1
CAOES A8
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1 the frst month alone:
g thew barcodes
w
What's more, Life Nutrition is now out Reversible Barcodes in other countries. So this
s just the start
50 who woukd 've thought 7
on & head. Qute Weraly
e
ersible (SOl L)
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MODERN CLEANER
0 N TOXI IC
10% pererce
JUST ADD 0
WATER 90 /°
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itiatives will have been
T

ﬂmr@‘ugh l]]@ﬂﬂ]S or years of testing b Tay he client
before we get to 'work with’ their chosen
sustainable solution.”

“In the future I expect new materials (including new types iF
plastic) to come on-stream fmd d we'll be very happy to desi

C

for the brands that use them. Packaging is too technical q
field for graphic designers to adwge on in most cases,
certainly with multinational clients.”



Blueprint #1
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Proposed solution

- The aim is to develop a
community named Eco- - )
C@M@@t ive 1 Wh@lre ﬂe g 1ers,

1@91@1 gin whﬂg
awarenes 8 @E tJ_
the des 8 ni
planet.
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Next st

Reach out to packaging designers, whether sustainable or
working in the field generally. In order to progress I need their
feedback and experience to create a valid solution - I am hoping
to find a contact to get my work peer reviewed through this.

What are your experiences in the industry?

What do you think the industry needs that could help?



