


What?

Welcome to the Graphic Design Workshop, where you’re
officially allowed to make mistakes. In fact, | encourage
you to make mistakes and not think twice about what you
create. Think of this booklet as your workshop journal,
where everything you think and make is captured.

Why?

Graphic Designers are struggling with mental health and
wellbeing due to stresses and uncertainties in their ca-
reers such as deadlines, inconsistent income and long
hours looking at screens. The aim of this workshop is to
encourage different methods of working and takes the
pressure off design practice; from educating designers
the very basics of design, to hands-on crafting. Cut up,
cut out, glue in, scan in, make a mess!

How?

This workshop will consist of activities, challenges and
teamwork. The activities consist of three types, each ad-
dressing skills in the following areas:

* Interaction

* Problem Solving

+ Collaboration

All of which will encourage thinking away from the screen
and outside of the box. No deadlines, no pressure. From
experiments with mixed media, doodles/rough sketches,
to ideas that inspire future projects, it will be stored here
in this very booklet.
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When outside of your
building, walk for 20 sec-
onds in any direction. Stop.

Document your location,
,\/ using the below techniques:

t Frottage (take rubbings of surface textures)

t lllustration

t Samples (stick in leaves, flowers etc.)

t Draw typography (signage, roa&'f_ '

t Take photographs
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Problem solving

Present one of the following
graphic designer quotes in
a visually exciting way:

~  “lt’s through mistakes that you actually can grow. You
% have to get bad in order to get good.”
- Paula Scher

-~ “llike to step into areas where | am afraid. Fear is a
% sign that | am going in the right direction.”

- April Greiman

“| strive for two things in design: simplicity and clarity.
Great design is born of those two things.”

- Lindon Leader

“Content precedes design. Design in the absence of
~ content is not design, it’s decoration.”
- Jeffrey Zeldman

“Interesting things happen when the creative impulse is
cultivated with curiosity, freedom and intensity.”
- Saul Bass
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headings, creates drama and emphasis.

offrey Lee designed a typeface that followed the 60s’ fashion
ed, bold, sans-serif forms. The typeface was Impact and, as
descriptions of the typeface note, that is exactly what the face
«t. Used mostly for headlines and display, it is designed to
tion through the sheer power of its weight. However, Impact
1ore complex life than its eponymous quality suggests. Its ex-
spanned several 20th-century printing technologies, it is one
dard typefaces bundled in major operating systems, it was
11 original core fonts for the web, and today it is the typeface
5t image macros.
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headlines, decorative and modernistic.

>e was designed for the International Typeface Corporation
Edward Benguiat and Victor Caruso. Inspired by the typefac-
uhaus design school in Dessau, Germany. It’s based on an
ithout capitals designed in 1925 by Herbert Bayer. The ITC
Jdes capitals and a wide range of weights. It suits well for
ography and helps to convey the spirit of the 1920s.



ans regular
le for bodies of text, a classic all-rounder.

ans was created in 1928 by the English sculptor, sign painter, type
ier and wannabe social reformer Eric Gill. After a short stint as an
ntice to an architect, Gill attended the Central School of Arts and

- in London, where he studied lettering under calligrapher Edward
ton (London Underground).The Gill Sans alphabet is classical
bortion. It is classified as a “humanist” sans serif, making it very

> and readable in text and display work. This makes it better suited
nost sans serif typefaces to setting bodies of text.
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aslon
ble for headers, generally the larger the better.

N is the name given to serif typefaces designed by William Caslon |
592-1766) in London, or inspired by his work. Caslon worked as an

ver of punches, the masters used to stamp the moulds or matrices
to cast metal type. He worked in the tradition of what is now called
yle serif letter design, that produced letters with a relatively organ-
cture resembling handwriting with a pen. Big Caslon is a Caslon

| typeface designed by Matthew Carter and released through Font
u in 1994. It was the first display size version of Caslon available
ly. Due to its high contrast, Big Caslon is intended for use at size
int or higher.
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odoni 72
Jitable for bodies of text, a classic all-round serif.

st designed by Giambattisa Bodoni in 1798, Bodoni is generally con-
dered a “transitional” font type. Bodoni was a prolific type font de-
gner and this particular font was highly influenced by the work of John
askerville, a designer whose work Bodoni followed. The font, with its
ghly recognisable centered “Q” tail and slight hook in the “J”, was
idely accepted by printers and can be seen in a broad variety of publi-
1tions and uses since the late 1700s. This typeface has been modified
indreds of times since its creation, with now new digital versions such
5 Bodoni Antiqua (Ginter Gerhard Lange, 1935), Bodoni Old Face (H.
erthold 1983) and ITC Bodoni (Monotype, 1994).
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elvetica
litable for bodies of text and logos, a classic all-round sans-serif.

ne first version of Helvetica was created in 1957 by Max Miedinger, a
wiss typeface designer. His goal was to design a new sans-serif type-
ce that could compete in the Swiss market with the goal to create
neutral typeface that should give no additional meaning. Miedinger
anted a font that was clear to the eye and could be used in a variety of
ays. It was originally called Neue Hass Grotesk. In 1960, the typeface’s
ame was changed to Helvetica, which means “Swiss” in Latin. This was
en as more marketable internationally. Helvetica’s characters have
rtical or horizontal terminations in the stroke and the typeface focuses
1 the space surrounding the letters. Helvetica is easy to read while in
1otion, which is why you will often see this font used for airlines or auto-
10bile logos.
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Jsing wingdings, create a
team poster of today’s date
n one of the formats below:

% 01st September, 2020

% September 1st, 2020

Collaborative
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1tirely of arrow variations and includes
ps (as defined in the information security
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igned in 1997 by Microsoft as a response
r a fast and easy method of incorpo-
Vebdings contains a wide variety of
] found in common use across the Web,
Irawings. User Interface icons suitable
ements are also included. Webdings is
ice of a Web page. Because it is a font,
system, (or embedded in the document
ck to render. It’s a perfect way of including
1aking users wait for lots of graphic files
s been fine-tuned to ensure high quality
lless of the complexity of the individual
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