
What we do best
Our studio

Graphic Design
Hillo et quam volo verum qui abo. Oluptat.
Optis invenie nistia nobis non pore mi, ati venduci psan-
dem faccuptati corum veribus este perum sandant, od 
essi ommodic ipitatumet velest provid qui te explite volo-
ra cus, que moluptur aut dis evelend icaboribus nullacit 
volo eosto quostio odia assitem.

Web Development
Xerrunte voluptatur rehenienis et que pa simus evendis-
quae laut faccupt ibeatem raeriam ilignis et que perio 
omnihitatur moluptures sunt volorio omniaes cipienis et 
quamendae non re, teceaquam, officilit aut mi, volupta 
suntin es dolum faccus sundand anihilles pro cus abo. 
Otatatio cus iliquis dol.

Communication
Endam ipsamus sit officimus solorer itatempor magnis et 
ommod mossi cum inus.
To excea ne erit exceptatur, tem sequi archil iumquas 
quae pariorehent quam fugiat molor rae vendis dolupta-
tia voluptateces acearis doluptas conseque volo et expl-
ibus vende duciatq uidende scimus dolorepe.

Sustainability
Endam ipsamus sit officimus solorer itatempor magnis et 
ommod mossi cum inus.
To excea ne erit exceptatur, tem sequi archil iumquas 
quae pariorehent quam fugiat molor rae vendis dolupta-
tia voluptateces acearis doluptas conseque volo et expl-
ibus vende duciatq uidende scimus dolorepe.



Consultancy
Hillo et quam volo verum qui abo. Oluptat.
Optis invenie nistia nobis non pore mi, ati venduci psan-
dem faccuptati corum veribus este perum sandant, od 
essi ommodic ipitatumet velest provid qui te explite volo-
ra cus, que moluptur aut dis evelend icaboribus nullacit 
volo eosto quostio odia assitem.

01: Internal briefing
Xerrunte voluptatur rehenienis et que pa simus evendis-
quae laut faccupt ibeatem raeriam ilignis et que perio 
omnihitatur moluptures sunt volorio omniaes cipienis et 
quamendae non re, teceaquam, officilit aut mi, volupta 
suntin es dolum faccus sundand anihilles pro cus abo. 
Otatatio cus iliquis dol.

02: Design
Endam ipsamus sit officimus solorer itatempor magnis et 
ommod mossi cum inus.
To excea ne erit exceptatur, tem sequi archil iumquas 
quae pariorehent quam fugiat molor rae vendis dolupta-
tia voluptateces acearis doluptas conseque volo et expl-
ibus vende duciatq uidende scimus dolorepe.

03: Feedback
Endam ipsamus sit officimus solorer itatempor magnis et 
ommod mossi cum inus.
To excea ne erit exceptatur, tem sequi archil iumquas 
quae pariorehent quam fugiat molor rae vendis dolupta-
tia voluptateces acearis doluptas conseque volo et expl-
ibus vende duciatq uidende scimus dolorepe.

04: Delivery
Endam ipsamus sit officimus solorer itatempor magnis et 
ommod mossi cum inus.
To excea ne erit exceptatur, tem sequi archil iumquas 
quae pariorehent quam fugiat molor rae vendis dolupta-
tia voluptateces acearis doluptas conseque volo et expl-
ibus vende duciatq uidende scimus dolorepe.

We can create your 
vision.

Strategy
1-2 hours

1 day

2 weeks

2 weeks 
+ revisions 

4 weeks

Timescale



To support London’s sustainable city pledge, the Design Museum is 
seeking to encourage environmentally friendly behaviours through ma-
terial design. The aim of the exhibition is to educate visitors on the im-
portance of sustainable materials, and provide insight in to a future 
without pollution. 

Targeted at all ages, the exhibit will combine scientific design with inter-
active elements. The exhibit will explore using biodegradable materials 
from various natural sources, alongside using sustainable materials in 
the exhibit itself.

The Design Museum’s budget: £50,000.01
Your idea.

Internal 
briefing

Deliverables:
Leaflet
A guide around the exhibit, or to attract people to the exhibit whilst at 
the Design Museum.

The brief:

x2
x20
x4
x2
x1

Merchandise
Souvenirs for all ages. Hand-dyed clothing, and stationery.

Posters
To hang outside the museum, to showcase in bus-stop billboards and 
around the museum itself.

Signage
To educate and guide visitors around the exhibit. This includes infor-
mation panels about products in the exhibit.

Website
An article to advertise the exhibition on the Design Museum’s website, 
and a banner advert to host on the homepage or ‘what’s on’ page.

Invoice #1 raised.
20% paid in total.
Contractual agreements raised and signed.



02Moodboards.

Design

This is the stage where we will present you four of our ideas of the de-
liverables. This will include swatches of materials from our suppliers and 
concepts of layout, size, image and text. 

You will select one you feel suits your vision the most and we will then 
further develop this,taking onboard any suggestions and further ideas 
you may have.

Concepts and ideas

Invoice #2 raised.
40% paid in total.



03Further development.

Feedback

Here is where we will further develop the deliverables to become 
best-suited to your vision. We will approach our team with your feed-
back and introduce the negotiated solutions.

We allow three feedback processes, any additional revisions will be 
charged an additional fee.

Negotiation

Invoice #3 raised.
60% paid in total.



04Final installation.

Delivery

The last process involves us getting our final designs printed in the cor-
rect format ready to be displayed. Having sent these to the Design mu-
seum, the final design will be installed in the exhibit. 

Installation

Invoice #4 raised.
100% paid in total.


